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Methodology
• Lake Research Partners (LRP) designed and administered
this survey that was conducted online between September
24-October 1, 2010.

• The survey reached a total of 950 adults nationwide, with
an oversample of 100 Latinos (with interviews offered in
both English and Spanish).

• The margin of error for this survey is +/- 3.2%.
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KEY FINDINGS - CONTEXT
• The American public strongly supports prevention and
believes it should be a much higher priority for the country
than it is.

• The terms “health and wellness” and “health care
prevention” are extremely popular, and clearly encourages
community-based as well as individual prevention. The
term “community prevention” rates slightly lower but still
very positively.

• Americans believe the U.S. is doing poorly on health and
prevention, with most giving our health a letter grade of C or
D.
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KEY FINDINGS – SUPPORT FOR COMMUNITY PREVENTION
• The public overwhelmingly supports allocating resources towards
community prevention initiatives, described as efforts to make it
easier for people to maintain their health and make healthier
choices (73% support, 20% oppose). Support and intensity are
lower when taxes are mentioned, but a solid majority is still in
favor with this tougher language (61% support, 34% oppose).

• The strongest supporters include African American women (77%
strongly support), strong Democrats (66%), African Americans
(65%), West women (62%), Latinos (60%), unmarried people with
children (60%), post-graduates (59%), Democratic women (59%),
and Northeast women (57%).

• Support for investment in community prevention remains firm and
solid after more information and messages for and against.
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KEY FINDINGS – SUPPORT FOR COMMUNITY PREVENTION
• Americans are more divided on the dimension of responsibility for health
and prevention. A plurality agree with a statement that we are all in this
together and communities can help make healthy choices easier (46%),
while about one third (34%) choose an opposing statement that staying
healthy is up to individuals. The divide between community (44%) and
personal responsibility (36%) is closer when taxes are mentioned.

• However, the public moves significantly toward the community view of
responsibility as a result of information and messages. At the end of the
survey, 55% agree with community responsibility (47% if taxes are
mentioned), and only 22% stick to individual responsibility (32% with
taxes). Moving people on this dimension should be a key goal of public
campaigns on this issue.

• The people who move most towards a community view of responsibility
include Northeast women (32%), Northeast whites (30%), non-college
educated older women (28%), weak Republicans (27%), and West men
(26%).
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KEY FINDINGS – PROPOSALS
•

Americans rate various specific community prevention initiatives, ranging
from banning smoking to improving access to fresh fruits and vegetables,
extremely high. It is clear there is broad support for specific initiatives,
especially those that target children.

•

When the proposed actions are drawn together into broader strategies, one
strongly stands out as the most popular among both base and persuasion
audiences. “Healthy Schools, Healthy Kids” does best, indicating that
going through schools to reach kids is the most popular approach for
addressing community prevention. The second most popular strategy is
“Two for One,” which acknowledges the tough economy and suggests
fiscal efficiency in implementing community prevention initiatives. Both
are especially strong with Latinos.

•

Not only is there strong support for policy changes, but the public also
says they are more likely to vote for elected officials if they support these
ventures. 66% said they are more likely and only 11% said less likely.
Elected officials have little to lose, and much to gain, by advocating for
these initiatives.
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KEY FINDINGS – MESSAGES
•

From our qualitative and quantitative research, we have learned that the
“kids” narrative is the most powerful way to reach both influential voters
and the public. A message labeled “Kids-gain” tested overwhelmingly well
in both intensity and overall support among the broader public, and should
be our primary narrative.

•

“Michelle,” a narrative based on the First Lady’s message that invokes
urgency and utilizes facts about Americans’ poor health status, also tested
very well, even without specific mention of her name. From our focus
group research we know that people respond to a few well-chosen
statistics. Also significant is that this message connects prevention to
health care, tying it to the system we have in place now (and the recent
reform legislation).

•

Other messages that tested well included one that gave the example of
Oklahoma City’s successful community prevention efforts (tested
especially well among base supporters) and one that focused on individual
responsibility and extended this theme into an argument on why we need
broad action including involvement from government and businesses. The
individual responsibility message did well among tougher audiences like
Republicans and men, and will be helpful in reaching beyond the base.
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KEY FINDINGS – RECOMMENDATIONS
•

Run a broad campaign with broad themes. There is virtually no group we
cannot win over, though some groups are more enthusiastic than others.
–

Base supporters who are most enthusiastic include Democrats, women, African
Americans, Latinos, and people with post-graduate degrees.

–

Somewhat more skeptical groups include Republicans (especially strong
Republicans), older men, older non-college adults, independent women, and
those who live in the West North Central and West South Central regions—though
all support community prevention by a majority, and all groups are reachable on
this issue.

•

Target base supporters and focus on turning these groups into activists
using segmentation and tailored messaging to excite and motivate them to
action.

•

Coordinate efforts by advocacy groups in the coalition and focus overall
messaging on two themes: one based on “Kids-Gain” and the other on
“Michelle”. Focus on kids and schools in both our messaging and policy,
for which there is broad and strong support.
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Nearly 8 in 10 Americans rate our health as a “C” or a “D”,
a key indicator that the overall poor health of Americans is
well known.
How Americans Grade Our Health
49%

30%

14%
4%

1%
A

B

C

D

F

1%
Don't Know
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Now, here are a few questions about health, wellness, and prevention. First of all, thinking about the
people of the United States, if you had to give us a grade, how healthy would you say we are?
Would you say that in general you would rate the health of Americans as an A, B, C, D, or F?
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The public strongly supports prioritizing prevention, but
rates the current priority level of such initiatives much
lower than what they would like.
Preference on Priority of Prevention vs. Reality (% 6-10)
How high of a priority would you like health and wellness/health care prevention to be in this country, on a
scale from 0 to 10, with 10 meaning a very high priority and 0 meaning a very low priority, and you can pick
any number in between?

Health care prevention

Health and wellness

31%

86%
87%

29%

Mean
7.9

8.0

How high of a priority is health and wellness/health care prevention in this country, on a scale from 0 to
10?

4.8
Health care prevention 3%

31%

Health and wellness
3%
(Mean 4.8)

30%

4.8
10

10

8 or 9

6 or 7
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There is a striking discrepancy on preferred priority and
the reality of the public agenda when it comes to
community prevention as well.
Preference on Priority of Community Prevention
vs. Reality (% 6-10)
How high of a priority would you like community prevention to be in this country, on a scale from 0 to 10, with
10 meaning a very high priority and 0 meaning a very low priority, and you can pick any number in between?

Community prevention

24%

81%

Mean

7.5

How high of a priority is community prevention in this country, on a scale from 0 to 10

Community prevention 1%

4.3

25%

10

8 or 9

6 or 7

11

11

Initial support for allocating resources towards community prevention,
described as efforts to make it easier for people to maintain their health and
make healthier choices, is overwhelmingly popular, though intensity drops for
us and increases for the opposition when taxes are mentioned.

Initial Support: Investing in Prevention
73%

No taxes*

With taxes*
+27
points

61%

+53
points

34%

43%
20%

32%
16%

6%

5%

6%
Support

*split sampled question

Oppose

Don't know

Support

Oppose

Don't know

Darker color indicates intensity
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Would you support or oppose investing more money and resources in community prevention efforts to make it
easier for people to maintain their health and make healthier choices, [even if it means increasing your taxes by
$100 dollars a year]? Would you say you support or oppose this strongly or not so strongly?
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Initially, a plurality of the public agrees that the
community has a role in prevention efforts. However,
support and intensity drop when taxes are mentioned.

Community vs. Individual Responsibility
Some people say that while staying healthy
is up to each individual, there are things
that communities can do to make healthy
choices easier for individuals and families.
We are all in this together, and we all have
a lot to gain from making it easier to eat
better, exercise more, and ultimately live
longer, [even if it means increasing taxes].

Other people say that a person’s health is
due to their individual choices, and that
becoming healthier is each individual’s
responsibility. Instead of spending
money on community programs, it will be
more effective to leave it to individuals to
take control and make healthier lifestyle
choices.

Without taxes*

With taxes*

46%

32%

27%

44%

+11
points

21%

34%

+8
points

24%

36%

*split sampled question
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Now, here are two statements about health and prevention. Please read each carefully and
rate which statement comes closer to your point of view, even if it isn’t exactly right.
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When taxes are not mentioned, women strongly support
community efforts. However, when cost becomes part of the
debate, the gender gap diminishes.
Community vs. Individual Responsibility By Gender
Men

Without taxes*
Women

With taxes*
Women

Men

55%
45%
37%

40%

43%
39%

42%

32%
28%
29%
26%
22%

26%

23%

21%
18%

Community

Individual

Support

Oppose

Support

Oppose

Support

Oppose
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*split sampled question
Now, here are two statements about health and prevention. Please read each carefully and
rate which statement comes closer to your point of view, even if it isn’t exactly right.
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Independents are more likely to support community
responsibility when taxes are not mentioned.
Community vs. Individual Responsibility By PID
Without taxes*
Democrats

Independents

With taxes*
Republicans

58%
52%

Democrats

Independents

55%
51%

43%

42%

43%

34%

22%

33% 38%

40%

29%

37%

21%

29%
26%
18%

21%

11%

9%
Involve

Comm.

Involve

37%

39%

20%

Comm.

Republicans

Comm.

Involve

Comm.

Involve

Comm.

Involve

Comm.

Involve
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*split sampled question
Now, here are two statements about health and prevention. Please read each carefully and
rate which statement comes closer to your point of view, even if it isn’t exactly right.
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Specific community prevention actions are tremendously
popular, especially banning smoking and making school
lunches healthier. Food labeling and health insurance
discounts also rate highly.
Prevention Actions
Mean
Banning smoking frompublic
places like restaurants and
bars.*

Making school lunches
healthier and more nutritious.*

67%

8.5

58%

Labeling packaged foods so
that it's clearer which ones
contain unhealthy amounts of
fat, sodium, or sugar.*

51%

Getting a discount on one's
health insurance premiumif a
person participates in healthy
living programs.*

51%

*split sampled question

82%

10

92%

90%

86%

8 or 9

6 or 7

8.9

8.6

8.5
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Now, here is a list of examples of community prevention actions that could help people be healthier and make healthier choices.
Please read each one and rate your support for that item on a scale of zero to ten, where ten means you strongly support this
action, and zero means you strongly oppose this action, and you can choose any number in between.
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Second-tier actions, including employer incentives and
access to fresh produce, have less intense support but are
still broadly popular.

Prevention Actions, continued
Mean
Restricting advertising of tobacco and junk food, particularly to
kids.*

50%

Programs and incentives offered by local employers, like healthier
foods in the cafeteria, and access to gyms and wellness programs.*

46%

Increasing access to fresh fruits and vegetables through grocery
stores and farmers' markets in neighborhoods.*

46%

Developing safe, convenience biking and walking trails, and
building an affordable recreational center in communities that don't
have these.*

*split sampled question

10

81%

89%

87%

35%

8 or 9

83%

6 or 7

8.1

8.5

8.4

8.0
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Now, here is a list of examples of community prevention actions that could help people be healthier and make healthier choices.
Please read each one and rate your support for that item on a scale of zero to ten, where ten means you strongly support this
action, and zero means you strongly oppose this action, and you can choose any number in between.
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In an engaged debate, a plurality of the public agrees that
spending money on community prevention is a good
investment, even when challenged on the cost of the
investment in these tough times.
Funding for Community Prevention
Some people say that spending money on
community prevention is a good
investment because it results in better
health, and it saves money in the long run
by reducing the cost of expensive
treatment for chronic diseases.

+16
points

Other people say that these may be nice
things to have in a community, but times
are tough and we just can’t afford to be
spending more money on these
prevention activities when governments
are running deficits already.

47%

31%

30%
18%
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Thinking about the community prevention actions like the ones you just rated, here are two different
statements about spending money on these actions. Please read each carefully and rate which
statement comes closer to your point of view, even if it isn’t exactly right.
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Latinos and African Americans intensely and strongly
agree that spending money on community prevention is a
good investment.
Funding for Community Prevention by Race
Caucasians

African Americans

Latinos

59%
53%
44%
35%
46%
41%
23%
26%

16%
21%
15%
8%

Good Investment

Can't Afford

Good Investment

Can't Afford

Good Investment

Can't Afford
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Thinking about the community prevention actions like the ones you just rated, here are two different
statements about spending money on these actions. Please read each carefully and rate which
statement comes closer to your point of view, even if it isn’t exactly right.
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Women are more supportive of funding community
prevention than men, both in terms of overall support and
intensity.
Funding for Community Prevention by Gender

Men

Women
50%

44%
34%
28%
34%
26%

20%
16%

Good Investment

Can't Afford

Good Investment

Can't Afford
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Thinking about the community prevention actions like the ones you just rated, here are two different
statements about spending money on these actions. Please read each carefully and rate which
statement comes closer to your point of view, even if it isn’t exactly right.
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A majority of Democrats and a plurality of independents
clearly believe that community prevention efforts are a
good investment, while Republicans are more likely to say
we can’t afford this.
Funding for Community Prevention by PID
Democrats

Independents

Republicans

57%
49%

46%

31%

34%

41%
20%

30%

32%
22%
18%

8%
Good Investment

Can't Afford

Good Investment

Can't Afford

Good Investment

Can't Afford
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Thinking about the community prevention actions like the ones you just rated, here are two different
statements about spending money on these actions. Please read each carefully and rate which
statement comes closer to your point of view, even if it isn’t exactly right.
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With all of the community prevention strategies we tested
were popular, the best testing proposal by far focuses on
kids and schools, while the next best proposal addresses
how we can get “2 for 1” with smart, efficient investments.
Policy Proposals – Top Tier
Healthy Schools, Healthy Kids 3 Days

44%

Healthy Schools Healthy Kids Everyday

43%

Mean
86%

8.4

89% 8.5

Two For One*

28%

79%

7.6

Two For One - Science Project*

28%

79%

7.6

10

8 or 9

6 or 7

*split sampled question
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Now, here are some strategies that have been suggested as ways to make our communities healthier. Please read and rate
each one on how effective you think this will be in making your community healthier, where ten means you think this would be
extremely effective, and zero means you think this would not be at all effective in making your community healthier, and you
can choose any number in between.
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Text of top tier policy proposals
•

[HEALTHY SCHOOLS, HEALTHY KIDS – 3 DAYS] - Too many schools have become
unhealthy, offering snacks and soda from vending machines as well as unhealthy school lunches
to kids. We should limit junk food in schools and make the school lunch menu more nutritious.
We should also have physical education classes at least 3 days a week, not cut them, so kids can
be active, which helps them be healthier and learn better.

•

[HEALTHY SCHOOLS, HEALTHY KIDS – EVERYDAY] Too many schools have become
unhealthy, offering snacks and soda from vending machines as well as unhealthy school lunches
to kids. We should limit junk food in schools and make the school lunch menu more nutritious.
We should also have physical education classes every day, not cut them, so kids can be active,
which helps them be healthier and learn better.

•

[TWO FOR ONE]- In these tough times, we have to do more with less, and find ways to promote
prevention while we do other things. Where possible, every school should have a community
garden. We should use our school facilities after work for exercise programs. When we repair
parks and streets, let’s build playgrounds and bike paths where it makes sense. For minimal cost
and effort we can get multiple benefits.

•

[TWO FOR ONE – SCIENCE PROJECT] In these tough times, we have to do more with less,
and find ways to promote prevention while we do other things. Where possible, every school
should have a science project community garden. We should use our school facilities after work
for exercise programs. When we repair parks and streets, let’s build playgrounds and bike paths
where it makes sense. For minimal cost and effort we can get multiple benefits.

Policy proposals that focus on food do well, though not as
well as targeting kids specifically and investing money
efficiently.
Policy Proposals – Second Tier

Better Food*

Change the Food Incentives*

26%

Mean

75%

21%

61%

10

8 or 9

7.3

6.2

6 or 7

*split sampled question
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Now, here are some strategies that have been suggested as ways to make our communities healthier. Please read and rate
each one on how effective you think this will be in making your community healthier, where ten means you think this would be
extremely effective, and zero means you think this would not be at all effective in making your community healthier, and you
can choose any number in between.
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Text of second tier policy proposals
•

[BETTER FOOD] - Community programs are encouraging corner stores to stock
fresh fruits and vegetables in places where grocery stores are scarce. With a little
assistance and education to get started, store owners often make more money, so
the program sustains itself. They are also encouraging opening full-service grocery
stores in economically struggling neighborhoods that don’t have them. When people
have access to fresh, healthy food in their neighborhoods, they can make better
choices.

•

[CHANGE THE FOOD INCENTIVES] Studies show that when unhealthy foods cost
more, people eat less of it. We should continue to tax soda, candy, and other junk
food, and lower or eliminate taxes on healthy, fresh foods including fruits and
vegetables. We should use tax revenue from junk food to fund practical nutrition
education programs in our schools, including lessons on nutrition labels, preparing
healthy snacks, and healthy portion sizes.

A point in advancing the community prevention agenda is
that supporting such efforts would be beneficial to elected
officials in winning votes.
Vote for Elected Official
66%

80% of Democrats, 64% of independents, and 58%
of Republicans say they are more likely to vote for
an elected official who supports community
prevention efforts. Only 5% of Democrats, 14% of
independents, and 17% of Republicans say they are
less likely.
23%

25%

11%

More likely

Less likely

4%
No difference/DK

Darker color indicates intensity
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Now that you’ve read more about community prevention, would you be more or less likely to
vote for a local elected official if he or she supported these efforts, or would it not make a
difference to you? Is that much more or less likely, or somewhat more or less likely?
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Targeting is more broadly supported when referred to as
“certain neighborhoods.”
Disparity Questions
Target Ethnic and Racial Minorities
Or Low Income*

Target in Certain Neighborhoods*

60%

56%

30%

27%
14%

24%

27%

Support
*split sampled question

Oppose

13%

13%

10%
Don't know

Support

Oppose

Don't know

Darker color indicates intensity
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Now, thinking about community prevention, would you support or oppose efforts to target people in certain
neighborhoods [ethnic and racial minorities or people who have lower incomes] who may have a harder time
accessing and choosing healthy lifestyles? Would you say you support or oppose that strongly or not so
strongly?
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A majority supports targeting prevention efforts to
demographic groups, though the level of support is lower
than for prevention actions more broadly.
Disparity Questions by Race
Target Ethnic and Racial Minorities
Or Low Income*
85%

Target in Certain Neighborhoods*

60%

66%

61%

59%
50%

61%
44%

42%
30%
21%
Caucasians
*split sampled question

19%
African
Americans

Latinos

Caucasians

Darker color indicates intensity

African
Americans

Latinos
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Now, thinking about community prevention, would you support or oppose efforts to target people in certain
neighborhoods [ethnic and racial minorities or people who have lower incomes] who may have a harder time
accessing and choosing healthy lifestyles? Would you say you support or oppose that strongly or not so
strongly?
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The most effective messages for community
prevention focus on helping children grow up
healthy, and highlight the health problems we
face as a country.
Positive Community Prevention Messages
Kids-gain*

Michelle

Individual
responsibility*

Like other cities

42%

77%

77%

40%

73%

38%

73%

35%

Total Convincing

Kids-gain is a popular
message among all
adults, followed closely
by Michelle. Individual
responsibility does well
among tougher
audiences, including
Republicans and men,
and Like other cities
resonates well among
our base and could be
used for consolidation.

Very Convincing

*split sampled question
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Now, here are a series of statements people have made in support of community prevention. Please read and rate whether
each is a very convincing, somewhat convincing, not very convincing or not at all convincing reason to support community
prevention.
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Text of positive messages
•

[KIDS-GAIN] - Kids are our future, and to have a healthy future, we must help our children grow
up healthy. We need to focus on improving nutrition at schools including getting rid of the junk
food, make sure healthy fresh food is available at home, and that there are clean and safe parks
in every neighborhood where kids can play. It’s the least we can do for our kids to grow up
healthy.

•

[MICHELLE] - It’s important to get preventive care, like checkups, vaccinations, and
mammograms—but we need to do more. We need to change the way we eat, move, and interact
so that health and prevention become priorities every day and not just when we get sick. This will
help us combat diabetes, heart disease, and obesity, especially for children. These chronic
diseases contribute to seven in ten deaths in the U.S. right now, and 75 percent of our current
national health care costs. We owe it to ourselves to change this.

•

[INDIVIDUAL RESPONSIBILITY]- It’s time we step up to the plate and take control over our own
lives. By making healthier choices like buying fruits and vegetables, cooking instead of going
through the drive-through, and playing outdoors with our kids instead of watching television, we
will have more energy and fewer health problems. It is up to us to act, but we need government
and businesses to work with us, not get in the way. We need information about nutrition,
healthier choices on the menu at school and work, and safe places to exercise, so we are able to
make good choices.

•

[LIKE OTHER CITIES]- Community prevention can make a real difference—like it has in
Oklahoma City. People there were among the most obese in the nation, and it was impacting
their local economy since employers don’t want an unhealthy workforce who miss too many days
of work and cost too much. They invested in prevention by making the city more pedestrian
friendly, getting local businesses involved, and encouraging residents to exercise more.
Oklahoma City lost half a million pounds and attracted new employers. so now they are not only
healthier, but their economy is stronger too.

Oppositional messages following positive messages lack
intensity and reach in persuading the public against
investing in community prevention efforts.
Negative Community Prevention Messages

Government Overreach

Individual lifestyles

Economic

19%

39%

17%

38%

14%

Total Doubts

40%

Serious Doubts
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Now here are a series of statements people have made against investing more in community prevention. Please read and rate
whether each statement raises serious doubts, some doubts, minor doubts, or no real doubts in your own mind about investing
more in community prevention.
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Text of negative messages
•

[GOVERNMENT OVERREACH] - This is yet another example of government overreaching,
telling us how to live our lives. It is unbelievable that government feels like they can tell us what
to eat and how to exercise, and now, how to raise our kids. Government officials have no
business telling us what we can eat for dinner or how we should pack our kids’ school lunches.

•

[INDIVIDUAL LIFESTYLES] - Lifestyles are all about individual choices and personal
responsibility, and there’s no need for government and employers to get involved. What we eat
for dinner and what we do with our time and money is our business. Community prevention
programs are just an excuse for government and big business to invade our privacy and interfere
with our personal lives.

•

[ECONOMIC]- During these tough economic times, we shouldn’t spend money we don’t have on
community prevention efforts. Building recreational centers and biking paths while people are out
of work, facing foreclosure, and struggling to make ends meet is not right. Now is not the time to
focus on extras and parks—we need to focus on jobs and keeping taxes low.

Overall support for investing in prevention remains solid
at the end of the survey, with little movement in either
direction in part because support was already large.
Final Vote: Investing in Prevention
72%

No taxes*

With taxes*

+21
points

57%

+53
points

36%
38%
19%

28%
17%

8%
9%
Support
*split sampled question

Oppose

Don't know

Support

Oppose

7%
Don't know

Darker color indicates intensity
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Sometimes in a survey like this, people change their minds. Would you support or oppose investing more
money and resources in community prevention efforts to make it easier for people to maintain their health and
make healthier choices, [even if it means increasing your taxes by $100 dollars a year]? Would you say you
support or oppose this strongly or not so strongly?
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The real movement is seen on the responsibility
dimension. Support for community responsibility
increases in the version that doesn’t mention taxes from
+11 to +33, and for the version that does mention taxes,
the lead nearly doubles from +8 to +15.
Final Vote: Community vs. Individual Responsibility
Some people say that while staying healthy
is up to each individual, there are things
that communities can do to make healthy
choices easier for individuals and families.
We are all in this together, and we all have
a lot to gain from making it easier to eat
better, exercise more, and ultimately live
longer, [even if it means increasing taxes].

Other people say that a person’s health is
due to their individual choices, and that
becoming healthier is each individual’s
responsibility. Instead of spending
money on community programs, it will be
more effective to leave it to individuals to
take control and make healthier lifestyle
choices.

Without taxes*

37%

With taxes*

55%

25%

47%

+33
points

14%

22%

+15
points

21%

32%

*split sampled question
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Now, here are two statements about health and prevention. Please read each carefully and
rate which statement comes closer to your point of view, even if it isn’t exactly right.
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Findings to highlight to demonstrate public
support for the community prevention agenda:
• The American public realizes the need for a focus on health, wellness,
and community prevention, as evidenced by the wide gap between
how high a priority they would like prevention to be, and how low a
priority it is. Also, they overwhelmingly assign low ratings to the
health of Americans today.

• Americans broadly and intensely support community prevention,
described as investing more money to make it easier for people to
maintain their health and make healthier choices (73% support, 43%
strongly), even when taxes are mentioned explicitly (61% support, 32%
strongly).

• The public is enthusiastic about a wide range of community prevention
actions, including making school lunches healthier, better food labels,
employer incentives, and many others.

• Similarly, Americans support various strategies focused on improving
the health of the country. They especially love focusing on kids and
schools and two-for-one programs.

• Two-thirds of the public would be more likely to support a local elected
official if they supported community prevention efforts.
35
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